How the brand identity fits the brief:
Our idea is very simple. We used blue colour because it is elegant and fresh at the same time. A blue circle represents infinite posibilities of our world and it is also a symbol for a letter „O“ which stands for „open“ or „opportunity“. We believe that these attributes symbolize experience and expertise. The logo is dynamic and because of its round shape suggests movement towards innovation and bright future. Inside of the circle there are white letters of an abbreviations of this foundation. The only letters which are clear to see and read are „O“ and „S“. These letters are the same in slovak and english – Otvorená Spoločnosť, Open Society.  Other letters are used more like ornaments. This logo is very variable thus playful but at the same time serious with a potential of representing this foundation on a different levels.
How this brand would evolve:

The design change should be connected with a slight redesign of a webpage and Facebook fanpage in terms of a font and colour. As long as this logo is also a sort of lens of a camera zoomed at the letters „O“ and „S“ we came up with a photo competition focused on an open society. We would also like to see more conferences and events where this logo can be spread on a badges. These event should be educational and cultural for exampe: Men cook for women, Children speak while adults listen or a dinner night streamed online betweet two different OSF in the world, for example people in Slovakia would cook turkish national food and they would cook our dumplings. It would be an online sharing of an offline value. We would also use this claim for NOS – OSF: We believe in people. Veríme v ľudí.
