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Ciel 1 - Product Demo Users

“Dosiahnut dvojnasobny pocet otvoreni dema produktu
pocas kampane v porovnani s mesiacom pred
kampanou, t.j. 1700."
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Ciel 2 - Narast obratu
2018 vs. 2017 YoY Porovnanie

“MedziroCny narast predaja produktu o 20% v case kampane
a aspon 15% v mesiaci po kampani, kedy uz nebudu
vynakladane Ziadne peniaze na média.”

JA MAREC APRIL




MEDIA SPEND
vs. VALUE GAINED

VynalozZené prostriedky na média
vs. kampanou ziskany Customer Lifetime Value.

32594 €

Na kazdé euro vynaloZzené do médii sme ziskali
hodnotu 4,65 EUR.

Media Spend New Gained Customer Lifetime Value



KOMPLETNE NAKLADY
NA KAMPAN 32594 €

VS NEW GAINED
CUSTOMER LIFETIME
VALUE

14 000 eur

Total Spend New Gained Customer Lifetime Value



Z kazdeho minuteho
eura v kampani sme teda
ziskali 2,32 eura |




