


The TV spot has high likeability, customers rate it 8,5/10. 











O 35% vyššie zaznamenia reklamy s nižší media budgetom
Zlepšenie preferencie a mienky o značke



Campaign pays back the investment immediately and growth continues after it.

Total Campaign Cost (production, media): 
360 000 €

Growth of Online Revenue in 2020:
1 180 000 €

Campaign acquires high quality customers:

- Average Order Value remained stable - before campaign 178€, after campaign 186€

- Retention rate and Order Frequency of new customers is similar to returning customers


